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Looking Deeper into Anti-Smoking Advertisements
 This short article describes the internal conflict the author, Alexandru, has with smoking, as well as their opinion on anti-smoking advertisements (in which a list of them are displayed below the article). The seventh advertisement provides an interesting argument by showing an example of a metaphorical outcome of when someone decides to smoke. The unknown designer of this ad asserts their opinion that smoking is unhealthy and deadly. The viewer’s complete interpretation of this advertisement depends on how observant they are on the piece as a whole, mostly by piecing together the small messages placed throughout the photo. The unknown designer’s intentions must be analyzed by how literal and metaphorical the statements of death are drawn together to make a bold proclamation against smoking. They used elements that relate to the author’s article at the beginning, which include the bodily position of the man, the metaphorical death they’re using to represent the initial message of “smoking kills,” and the melancholy emotion put forth from the font style and size. Each element relate to Aristotle’s three general appeals: Pathos, Logos, and Ethos, respectfully.
As a viewer observes this piece, their eyes would immediately be drawn to the body hanging in the air. Upon viewing this, they would want to observe the surroundings and find out what is suspending the body in the air. Though the advertisement is nothing but a picture, it can be assumed that the body is not in motion, since there does not seem to be any residual movement left recently. As the viewer further investigates the cause of death, they would note the cigarette in the man’s mouth and the smoke wafting up towards the ceiling. It can be perceived that smoking is the initial cause of death, but the reason behind the floating body cannot be confirmed until the feet of the victim are observed. The feet are in a relaxed position, near them a knocked over stool is discovered. It is assumed that a suicide by hanging was done, despite the lack of some sort of cord to hold the body up. The smoke observed from the cigarette is acting as the noose, which leads the viewer to the interpretation of the man’s metaphorical death. In the Alexandru’s article, they state that anti-smoking campaigns are proven to make some people quit smoking, but a small number of the ads make many others pick up this habit, more than the number of people who quit. This advertisement in particular does not seem to have any persuasion whatsoever to start smoking, mainly because of the raw message being presented to the viewer. The message is raw in the way the entire piece is set up; it bluntly shows a physical position of death to the viewer without having any normal setting to it. This scene depicted is meant to be shocking whether the man was hanged by an actual noose or not; an affective usage of Pathos within this advertisement. The surprising emotion felt upon viewing the ad is not only unsettling, but also encourages the viewer to self-reflect on personal decisions. From the author’s statement, this ad would more than likely be among the advertisements that contribute to the resignation of smoking.
The small phrase that reads, “It's called suicide because it's your choice” demonstrates the fact that both smoking and hanging oneself is an act of suicide because it all comes down to whether that person kills themselves or not. Both types of deaths can be slow and painful, though smoking is on a much lower scale in terms of pain and timespan. The metaphorical death of hanging represents the choice of ending one’s life by themselves. Smoking is also a choice of ending a person’s own life, only there’s a loophole in this decision: to stop smoking before it’s too late. This contributes to the appeal of Logos. The unknown designer of this ad demonstrates that there's nothing that can force someone to smoke. Instead, it's the person themself that makes the choice to smoke, which results in a slow death caused by their own hand (hence the mentioning of suicide). The portrayal of someone killing themselves is being used directly and indirectly in this piece by showing a type of death that is relatively fast but is changed to look like the slower alternative (smoking). The hidden message, “smoking kills” is quite obvious from both the phrase and the man’s body. This would not only prevent the rise in the number smokers, but would also contribute to the decline of smokers. There is no persuading visual used in this ad that would influence a viewer to pick up smoking, which in turn counters the author’s opinion of advertisements increasing the number of smokers.
The organization emblem in the bottom right-hand corner acts as the Ethos within this advertisement. The unknown artist receives more credibility because they are creating this ad for an organization determined to reduce the number of smokers. The other form of Ethos comes from the font style and size.  The phrases in the bottom corners of the advertisement are relatively simple; there’s no elaborate or fancy appearance to the words. In fact, the font is anything but that as it presents the raw form of the message ever so slightly in order to influence the viewer. The phrases are not very noticeable at first, as they appear in rather small sizes. This may have been done in order to ensure that the viewer understood the significance of the man and his death. From the small font, it almost seems like the phrases are being said in a whisper or in a small voice, emphasizing a depressing emotion put forth from the unknown designer. The entire situation of the picture is meant to be melancholic and sorrowful, and it is effectively demonstrated from the font style and size. This is another element of this advertisement that counters the author’s argument that anti-smoking ads contribute to the increase of smokers. When people realize that the death of a person, especially if they know them, can feel miserable, they would reflect upon themselves and think twice about slowly ending their life while those around them become more and more negatively affected, mentally and physically.
This piece is very intriguing in terms of the way smoking has been portrayed. Both methods of suicide presented in this advertisement can not only make people think about death by smoking, but also about death by hanging, cutting, or other suicidal options. The general message of suicide is hidden within this piece. A person choosing to end their own life is painful for them and loved ones. Before even thinking about making an irreversible decision, one should always speak to someone, with the option of it being anonymous. This could help the person dramatically in their life, especially with knowing who to go to whenever any complications arise. This process applies to any problem a person has, whether it concerns smoking, suicide, depression, drug abuse, or anything else that could dramatically alter someone’s life. Messages like the one presented in the advertisement give the opportunity to improve one’s life. A person’s beliefs and values reflect in their decisions and determine what lifestyle they live and how they progress in it.
[image: image1.jpg]




Insane 44 Anti Smoking Ads

Written by Alexandru

I smoked for 4 years but I left and I felt great. After a break of almost five years, I’ve started smoking again for six months without any good reason. Monday I make 2 weeks since I left again. For me, always it was very easy to quit smoking though I really was a smoker (one pack per day). Those ads are really awesome but I think that few people will quit smoking after seeing those anti smoking advertisements. I’m sure you know very well what I will say. It is proven that anti-smoking campaigns make some people quit but the real problem is not that is a small number but that those campaigns make many people start smoking, more than that who quits. 
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